Lizzy Sonenfeld

Creative leader with 20 years of
experience building brands,
launching products, and leading
design-driven teams at the
intersection of culture & innovation.
Former Global Creative Director at
Nike and agency ECD.

Clients

Converse

Nike

The North Face
Pernod Ricard
Specialized Bikes
Unity Technologies
Visit Sun Valley

Western Union

Press

Muse Awards
Brand New

Ad Age

Communication Arts

LBB Creativity Squared

Muse by Clio

Skills

Cross-Disciplinary Leadership
Creative Direction

Brand & Product Strategy
Campaign Direction

Experiential & Digital Design

Executive Creative Director, Brand & Design Leader

Los Angeles, CA | hello@lizzysonenfeld.com | www.lizzysonenfeld.com | linkedin.com/in/lizzysonenfeld

Experience

Love Street & Co.
2022 - 2025 / Partner & ECD

Partnered with agency founders to build a full-service
award-winning boutique creative agency

Western Union: As agency of record, led a 2-year global brand reset including repositioning & brand ID, digital, retail, messaging &
(award-winning) social playbooks, 360 global campaigns, and consumer reset. As a result, the brand has seen a huge uptick in brand
affinity, 500% increased engagement on Instagram and 1800% increased engagement in Tik Tok.

Specialized: Defined the tone-of-voice & messaging playbook for their new-to-the-world e-bike line, Globe.

Tone: Ground-up positioning & branding of an artist-driven royalties platform including brand ID, digital & social.

Led the creative side of an innovation-focused creative
agency specializing in brand transformation

Two Things
2019 - 2021/ Partner & ECD

The North Face: Reset of trail/hiking brand platform + multiple global campaigns including “Discover Your Trail”, resulting in
increased brand affinity for a new consumer base—casual hikers.

Converse: Reset the brand’s design ethos from the inside out, partnering with Nike Inc & Converse C-Suite teams, creating
alignment between cross-functional leadership on product direction and innovation strategy.

Unity Technologies: Positioned, developed, and launched an AR design app for a new generation of creators.

Portland State University
2017 - 2020 / Professor

Taught Graphic Design & Communication Design at one of
the top design programs in the country

Curriculum: Developed a Concept Direction course where students developed & executed campaigns with industry mentors.
Strategy: Partnered with the Dean to develop a Mission/Vision/Position for the future Center of Art + Design resulting in alignment
across school administration and donors and securing funding.

Nike, Inc. Design leadership across all categories and creative functions
2008- 2017 / Global CD from apparel graphic design to concept & creative strategy

2015-2017 Concept & Strategy CD, Global Design Leadership
2013 - 2015 Concept Director, Global Nike Sportswear
2008 - 2013 Sr. Graphic Designer, Global Nike Sportswear

Nike Center of Design Excellence: Developed & launched creative direction globally, cross-category, across all brands via seasonal
creative directives and exhibits resulting in increased alignment between cross-functional partners, fewer line plan changes, and
higher adoption rate of new innovation in the product pipeline.

Nike Sportswear: Led concept direction and apparel & footwear graphics for Women’s & reset Nike Sportswear’s brand ID.
Olympics: Designed medal-stand key looks and village kits for the U.S. Olympic teams for multiple Olympics years.

Education

Boston Architectural College Graduate Studies, Interior Architecture
2018

Portland State University
2005

B.A. Digital Media


https://museaward.com/winner-info.php?id=232738
https://www.underconsideration.com/brandnew/archives/new_logo_and_identity_for_western_union_by_love_street_company.php
https://adage.com/creativity/work/brookfield-properties-wishing-forest/2223491
https://www.commarts.com/exhibit/the-wishing-forest
https://www.lbbonline.com/news/creativity-squared-the-dualities-and-contrasts-of-lizzy-sonenfeld
https://musebycl.io/experiential/immersive-winter-wonderland-light-years-beyond-your-typical-holiday-mall-display

